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Nonprofit whose mission is to boost the creation and scale up the impact of inclusive, sustainable and

sound business solutions that tackle climate change & inequalities (Paris Agreement & SDGs), through

a global network of city-based climate innovation labs: ClimateInnovation.city

• International cooperation projects: social innovation and eco-entrepreneurship for the climate

• Global Week of Ecopreneurs and Cities for the Climate (2015-2017)

• Young Ecopreneurs Climathons 2018

• Bringing the voice & solutions of ecopreneurs to the UN COPs (COP21-24)

http://ClimateInnovation.city
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How to mainstream eco-entrepreneurship 

towards a plastic-free, post-carbon 

ecomomy in the MED? 



The problem is not technological but social!



Alternatives exist! 

Change in economy, politics & education!



We need social innovation!

A radical, transgressive & disruptive solution to a community's socio-environmental challenges, and that:

• Is oriented to action and committed to impact (social change!)

• Starts from what exists

• Adopts a systemic & global change approach

• Has strong local roots

• Seizes opportunities in the uncertainty of a complex world

• Functions under collective leadership & horizontal democracy

• Works via networks of people, at the heart of social movements

• Uses technology as a tool for good

• Builds equity & sovereignty locally, cooperation translocally

Authors (social change): Rebecca Solnit, Anand Giridharadas, Amador Fernánder Sabater, Javier Toret Medina



And social entrepreneurship?

Social innovation that:

• Is based on business models (generation of resources) that are inclusive, cooperative & sustainable

• Allows to scale up the impact of social change by regenerating the economy from within

Social enterprise:

• Purpose: address socio-envir. challenges = sustainable value

• Creates green & quality jobs → equality & opportunity

• Practices the real circular economy

• Collaborative approach: fair trade with like-minded orgs.



1. Framing the problem: 
Plastic pollution (in the MED)

Source: WWF report “Out of the Plastic Trap: Saving the Mediterranean from plastic pollution”, june 2018



1. Framing the problem:
Inequalities & migrations



1. Framing the problem:
Climate & biodiversity crisis



Fuente: IPCC, 07 Octubre 2018, 
http://www.ipcc.ch/report/sr15/

The opportunity!



Fuente: IPCC (Página Facebook y cuenta Twitter), 08 Octubre 2018, 
http://www.ipcc.ch/report/sr15/

• Requires rapid, far-reaching and unprecedented
changes in all aspects of society

• Entails clear benefits to people and ecosystems
• Ensures a more sustainable and equitable society



3. Signs in the present:
“glocal” solutions

2. The future 

we want

4. Transition/bridge strategies

1. Current challenges

2. Envisioning a bright future: glocal solutions

Futures Thinking



3. Spotting the green signs: social entrepreneurs!



3. Plastic “switchers” in the MED



3. Plastic “switchers” in the MED



3. New green signs: social innovation lab

Futures Thinking: imagine an ideal future → green signs in the present → bridges into the future (scaleups!)

• Thinkers: researchers and experts

• Makers: students, ecopreneurs, SMEs & large companies

• Activists: civil society (social & environ.)

• Enablers: media, public agencies & admin., funders



Climathons: 
• Offline & online (crowd.) 
• Cities
• Companies

Climate innovation journeysCrowdsourcing platform

International replication (cities): 
Climate challenges ← high-impact SMEs 

ECO4CLIM's climate innovation lab





4. Strengthening local ecosystems
1. Common transformative vision & goals: 

• 100% sustainable city/town/region by 2040: renewables, mobility, green areas, food, energy, water ...

2. Supportive ecosystems of stakeholders & resources:

• Sustainable business networks (SMEs): peer-to-peer mentoring, networking/marketplace, advocacy

• Adequate legislation, effective administration, fiscal incentives

• Green & ethical public procurement + standards/certifications (ECG, B Corps, LEEDS)

• Adequate funding, public-private partners., innovation labs & support programs (incubation, acceleration)

3. Values-driven culture & education:

• Empathy & nature-centered education

• Entrepreneurial mindset & skills

• Mainstream visibility: media, networks, success stories ...



ClimateInnovation.city

Ecopreneurs & Cities for Climate Innovation

5. Scaling up impact through networks of cities

http://climateinnovation.city


6. The role of the media

• Facts-based journalism

• Values-driven culture

• Environmental education

• Publicity: consumerism (ads) → wellbeing & common good

• Economic independence: new business models

• Neither optimism nor pessimism → Hope for action!

• Stories of (local) change: eco-entrepreneurs and social innovators





Thanks! Shukran! Merci! Gracias!

And let's do this, MED community!
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